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DESCRIPTION

This section relates to Advertising Stations, which are classified on Valcom
under Class: 211, Sub Class: ADSTN.

DISTRICT RESPONSIBILITIES AND CO-ORDINATION

District Valuers are responsible for the inspection, survey and valuation of all
such properties in their districts.

4" REVAL BASIS OF VALUATION

The site of the advertising station is valued on the comparative basis, with an
addition for the structure, assessed on the Contractor’s Basis.

5" REVAL BASIS OF VALUATION

It is enwsaged that the assessment of NAV will follow the same lines
adopted for 4™ Reval ie valuation of the sites on a comparative basis with an
addition for structure being assessed on the Contractor’s Basis.

FORMS OF RETURN

Correspondence was sent directly to the main advertising companies
requesting a list of all advertising stations and current rents.

INSPECTION PROCEDURES

Time permitting each advertising station should be inspected and a brief
report prepared on a Reval CR10 containing the following:

- The Site Address.

- The Name of the advertising company and, where available, the site
number (both normally indicated on the structure).

- A description of the location, including details of visibility from passing
traffic (pedestrian and vehicular).

- The type and description of the structure (eg an illuminated, free-
standing, 1 x 48 sheet hoarding).

- Where possible a photograph or photographs should be attached, taken
from a distance to enable the inclusion of sufficient background for the
hoarding to be seen in context — however this is at the discretion of each
DV.

VALUATION APPROACH

Advertising stations are valued using a 2 stage process:

- The site is valued, on the comparative basis, with reference to the
available rental evidence.
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- It has been proposed that a simple addition of 7.5% of the NAV will be
made to reflect the structure. This will apply to all stations including 4
and 6 sheet stations.

RENTAL EVIDENCE/MARKET ANALYSIS

Rental Evidence has been sought from the major outdoor advertising
companies and from using what information there is available the following
banding system is proposed for most 48 sheet hoardings:-

Band A (Best - Belfast) £1,450 pa
Band B (Best — Provincial Towns) £1,200 pa
Band C (Good — All Districts) £ 950 pa
Band D (Average — All Districts) £ 500 pa

We will also retain sufficient flexibility to go above Band A/B for exceptionally
good locations and below Band D, for the exceptionally poor. In certain
circumstances that location factor may have changed and this can be
reflected in the NAV banding.

The following conversion factors should be used for the calculation of site
rents for other sizes of hoarding:

16 sheet 0.1

32 sheet 0.67
64 sheet 1.33
80 sheet 1.67
96 sheet 2.00

48 sheet rental

XX XXX

Ultravision Panels

These are made up from a number of rotating triangular bars, with different
posters on each of the 3 sides. By rotating the bars 3 posters are displayed
in sequence.

These are found only in prime locations. If possible their site rents should be
determined individually but where this is not possible a multiple of 3 times
Band A should be adopted (these would be treated as Exceptional Sites).

LOCATION CLASSIFICATION - BANDING

It is recognised that Banding, without detailed rental information, will be a
highly subjective exercise, but if the following matters are considered it
should be possible to allocate hoardings to the appropriate band:

- The position of the hoarding, relative to passing traffic, the speed and
volume of that traffic.

- The visibility of the hoarding. A very visible hoarding, well located
alongside a busy commuter route will be seen by a large number of
motorists, especially in urban areas, where the traffic is slow moving or
even stationary long enough for the posters to be read (eg at road
junctions).

- The orientation of the hoarding. Sites parallel to the road are likely to be
less valuable than those angled to the road.
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The factors mentioned above should be translated into value as follows:
Band (1 x 48 sheets size) Type of Location
Band A (£1,450 pa) — Prominent sites in Belfast and on its arterial

routes and often angled to traffic or at road
junctions. Well located in important shopping

centres.
Band B (£1,200 pa) —  Prominent sites in provincial towns.
Band C (£950 pa) - More peripheral locations.
Band D (£500 pa) - The remainder of sites.

4 SHEET AND 6 SHEET PANELS

These are found in pedestrian precincts, shopping centres and shopping
malls.

They may be found in wall mounted or free-standing formats.

Where available, local site rental evidence should be used.

6 Sheet Panels

The 6 sheet panel has become much more prevalent in recent years due to
its increased use particularly on Adshel bus shelters and in some shopping
centres. These panels are approximately 50% larger in area than the once
popular 4 sheet. The 6 panel measures 1.8 m by 1.2 m. On bus shelters
they are back-lit to improve impact after dusk.

Free-Standing 6 Sheet

These take a variety of forms and structures eg.

(1) Double or single aspect display erected on steel supports with metal
box frame and acrylic sheet glazing.

(2) Treble Panel-three panels attached to a steel structure, which is
triangular in section.

(3) Four side quadrangle-four panels in the form of a square.

(4) Circular Drum-single or double storey with 3/4 panels or 6/8 panels.

Propose adopt the following NAVs for A, B and C locations: -
A location £420 (primary location)
B location £350 (secondary location)

C location £200 (peripheral location)
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Multiple Structures

No allowance should be made for quantum.

Revolving 6 Sheet Panels

There exists a 6-sheet structure, which contains roller panels within a
metal/pvc-enclosed frame. These normally comprise 3 separate panels,
which revolve displaying one panel at a time. It is recommended that the
site rent is taken as 3 times the rate of a 6 sheet panel in a similar location.

4 Sheet Panels

This panel size is gradually being replaced by 6 sheet panels.

Where 4 sheet panels are encountered propose adopt the following NAVs
for A, B and C locations: -

A location £290
B location £240
C location £130

“ONE OFF” ADVERTISING STATIONS

This category which is not covered by the scheme will include paper boxes
outside newsagents, “ads in a field” etc. In these and similar cases the
following should be considered: -

—

Are the 4 tenets of rateable occupation fulfilled?

2 The size - 4 sheet, 6 sheet or other.

3. The rent passing relative to the antecedent valuation date.
4. Thelocation A, B, C,D
5

The 16 digit number could be related to the address of the shop, farm
etc.

6. The description could be “ad station” or “advertising right”.

In the event of difficulties obtaining all information necessary then apply the
best comparable evidence available.

ADVERTISING ON BUS SHELTERS (ADSHELS)

All Adshel Bus Shelters, which consist of a bus shelter incorporating

2 illuminated 6-sheet panels, should be valued at an “all in” value of £400
NAYV, regardless of location.



If the shelter has more than two 6 sheet panels it is proposed to value as
follows: -

1. 3 panel - add 40% to the above rate (£400).
2. 4 panel - add 66% to the above rate (£400).

13.0 HOARDINGS - STANDARD SIZES

The sizes referred to below are for the Poster face, not the overall size of the
structure - mouldings, frames etc are excluded.

Width Height
(m) (m)

4 Sheet 1.02 1.52
6 Sheet 1.20 1.80
12 Sheet 3.06 1.52
16 Sheet 2.03 3.05
32 Sheet 4.06 3.05
48 Sheet 6.10 3.05
64 Sheet 8.13 3.05
80 Sheet 10.16 3.05
96 Sheet 12.20 3.05

14.0 ADDITION FOR STRUCTURE
It has been proposed that a simple addition of 7.5% of the NAV will be made
to reflect the structure of each advertising station (except Adshels).

15.0 CONTACTS

For further information and advice contact M SMYTH, Belfast District
(02890) 543835.



